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reated to guide the
ced digital television

= directing research and testing

= identifying and advising on policy, regulation and
marketplace issues; and

= developing and monitoring the digital television
transition plan for the industry



Background: Qur membership

Greation of' Canadian Digital ° elevision, September
1996

dcast Equipment Manufacturers

= and other interests in the DTV transition including
Government partners (Industry Canada, CRC,
Canadian Heritage and the CRTC)
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Background: //dg !ng Groups

.‘
Indanuany/February 2002 a renewed mandate

) s '
Technical Working Group
There are also a number of sub-committees such as: HD
Program Rights, Distribution Capacity Issues, Picture
Quality Assessment, Test Transmitter Committees,
Economic, Marketing sub-committee, etc.
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Canadian Roll Out:

rst adcasting licence in

= Cable and DTH & offering mostly US DTV/HDTV to
Canadian viewers
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et is HDTV / HDTV ready.
. Home T tems - 100% increase over 2000

= “Media Rooms” - HOT in new home and renovation

market.
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= Little or no ¢ anJan HD product (produced for the
Canadian market) is being shot or commissioned
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Canadian Roll Out:

orward in June 2002
pected March 2003 (must

' ’ow placing digital transition on
their future business plans

» Manufacturers DTV/HDTYV products in stores
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What are the issues:

content

= What is the right business plan?
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ects"gh quality digital content
erican product when they pay
igh Definition display unit.

face difficul halﬁnges because of short shelf life for
non HD or wide screen programming.
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e money or technical
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What is required to imprc
availability?

)n community (at their recent
sion was devoted to wide

* Productio
proposals

ntives for HD/wide screen program
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What is required to impr
availability?

le screen programs by
converted to 4 by 3 analog

!

5 model that shows the benefits.

= A recognition that electronic production can enhance the
programs value.
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What is the Business Pla

nu eics. $1 60 per minute for HDCam)

= Potential new revenue with value-added enhancements to
advertising and data applications



"AND BY THEN CANADA IS
UP SITUATION.



onal training for DTV/HDTV
diting and distribution.

2. Continue to be deeply involved in the implementation
of DTV/HDTYV licensing and distribution regulations.

3. Close working relationship with Set manufacturers
and Retailers to get the DTV/HDTYV story to
consumers, emphasizing Canadian services



= Distribution capacity issues

= Rights issues for HDTV programming
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nication plan is being developed with

targeted @Jdiences and markets
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Clo 2727 Russland Rd,
Vars, Ontario KOA 3HO
Trelephone: 613-835-1555

Or Visit or website at
www.cdtv.ca
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